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UNITED STATES OF AMERICA
BEFORE THE FEDERAL TRADE COMMISSION

COMMISSIONERS: Edith Ramirez, Chairwoman
Maureen K. Ohlhausen
Terrell McSweeny

In the Matter of

LORD & TAYLOR, LLC , DOCKET NO. C-4576

a limited liability company.
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)
COMPLAINT

The Federal Trade Commission, having reason to believedha®& Taylor, LLC,a
limited liability company(*Respondent”) has violated the provisions of the Federal Trade
Commission Act, and it appearing to the Commission that this proceeding is in the public
interest, alleges:

1. Respondenitord & Taylor is a New York limited liability conpany with its principal office
or place of business at 424 5th Avenue, New York, NY, 10018.

2. Respondent has manufactured, advertised, labeled, offered for sale, sold, and distributed

women’s, men’s, and children’s apparel, accessories, cosmetics, and other retail
merchandise to consumers.

3. The acts and practices of Respondent alleged in this complaint have been in or affecting
commerce, as “commerce” is defined in Section 4 of the Federal Trade Commission Act.

Lord & Taylor's Design Lab InstagramCampaign

4. In the Rl of 2014, Rspondentord & Taylor developed plans to promote its neesign
Lab collection a private label clothing lineimed at women ages-B%. Respondent’s
Design Labmarketing plan included a comprehensive social media cam@aigruct
bomb”) launched at the end ofdvich 2015. The campaign was comprised of Lord &
Taylor-branded blog posts, photos, video uploads, native advertising editorials in online
fashion magazinesnd use of &eam of fashion influencerscruited for their fashion style



5. Lord & Taylor gifted the Paisley Asymmetrical Dress to 50 select fashion influencers who
were paidin amaints ranging from $1,000 to $4,000, to post on the social media platform
Instagram on@hoto of themselvesearing the



COUNT |
Misrepresentations About the Design Lab Instagram Postings

11.Through the means described in Paragrdptisough 7, Respondergpresentedirectly or
indirectly, expressly or by implication, that the B&tagram images and captions reflected
the independent statementdrmpartial fashion influencers.

12.In fact, the 50 Instagram images and captiditknot reflectthe independent statentsrof
impatrtial fashion influencers. Respondent’s influencers specificediyfed the postings as
part of anadvertising campaign to promote sales of Respondent’s Design Lab collection.
Therefore, the representatieat forth in Paragraphl is false omisleading

COUNT I
Failure to Disclose Influencers’ Material Connectionto Lord & Taylor

13.Through the means described in Paragraphs 4 through 7, Respampieséntedjirectly or
indirectly, expressly or by implication, that t/® Instagrammagesand captions posted on
March 27 and 28, 201&bout the Paisley Asymmetrical Dress reflected the opinions of
individuals with expertisén new trends in fashionn numerous instanceRespondent
failed to disclose or disclosalequatelyhattheseindividuals were paid endorsefor



THEREFORE, the Federal Trade Commission this twentigdty of May 2016, has issued
this Complaint against Respondent

By the Commission.

Donald S. Clark
Secretary

SEAL:



