
AGENDA

Federal Trade Commission
601 New Jersey Ave, NW
Washington, DC

Lydia Parnes, Director, Bureau of Consumer Protection, FTC

9:15	 An Overview of FTC’s Enforcement Actions Concerning Negative Option Marketing and 	
Recent Trends, Gregory A. Ashe, Attorney, Division of Enforcement, FTC

9:30	 Industry Self-Regulation, Barbara Tulipane, President and CEO, Electronic Retailing Association

9:45	 Break

10:15	 Panel 1:  The Pros and Cons of Offers with Negative Option Features

Presentations discussing the benefits and costs of offers with negative option features for business and 
consumers and how consumers interpret or misinterpret such offers.

Panelists:
l	 Avery W. Katz, Milton Handler Professor of Law and Vice Dean, Columbia University	

School of Law
l	 Robert Sherman, Counsel, Direct Marketing Association 
l	 Rita Cohen, Senior Vice President/Government Affairs, Magazine Publishers of America
l	 Susan Grant, Vice President for Public Policy, National Consumers League

Moderator:
l 	 Louis Silversin, Economist, Bureau of Economics, FTC

11:15	 Break

11:30	 Panel 2:  Analysis of Consumer Behavior Online

Presentations regarding how consumers navigate online advertising, how contract terms and disclosures 
are being made in online advertising and what this research reveals about how to communicate effectively 
important offer terms to consumers.

Panelists:
l	 Susannah Fox, Associate Director, Pew Internet and American Life Project
l	 Robert Hillman, Edwin H. Woodruff Professor of Law, Cornell Law School
l	 Jens Grossklags, PhD Candidate, School of Information, University of California, Berkeley

Moderator:
Melinda Claybaugh, Attorney, Division of Enforcement, FTC




