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February 23, 2016

Aladeeal) URuiiop.dasa .
Senior Vice Pres‘“i'ucm,_
National Advertisine Division

112 Madison Avenue, 3" Floor
N e W Y 0K, TN

Re: Advertising Claims for Steuart’s Pain Formula

Dear Ms. Levine:
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Mary K. Engic .
Associate Dizuect:




